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La Panthère de Cartier Exhibition

We like big cats and we cannot lie. The La Panthère de Cartier 
Exhibition gave us the opportunity to admire the carefully 
preserved pieces featuring Cartier’s iconic panther going 
back 150 years.
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CELEBRATING A RICH HERITAGE
A COLL ABORATION OF ART

Royal Selangor and the Victoria and Albert 
Museum have collaborated to bring you works 
of art that you can use in your home. The 

Victoria and Albert Museum is the largest museum of 
art and design, housing over 4 million objects of art, and 

Royal Selangor draws from that rich trove of culture to 
create pewter collections imbued with historical prove-
nance. These collections capture the spirit of design from 
different eras while still complementing aspects of mod-
ern luxury living.

STREAMLINE

Contemporary home décor with an Art Deco 
twist is what Streamline is serving. Translating 
the razzle-dazzle and glitz of the roaring twen-
ties into a collection that consists of a valet 
tray, serving tray, trinket box, pendant, candle-
stand, hip flask and bottle chiller. Concentric 
circles etched onto a pewter surface recall the 
opulent parties replete with honeyed jazz 
tunes, shimmering dresses, sharply cut suits 
and the smoky secrecy of speakeasy dealings.

WILLIAM MORRIS

William Morris integrates the restive beauty 
of nature in a collection of wine accessories. 
Inspired by the 19th century English poet and 
renowned textile designer William Morris’ 
designs, the grape and vine designs here come 
from the ornamental borders of books printed 
by Morris’ own press, Kelmscott Press. William 
Morris comprises a decanter, bottle chiller, 
corkscrew, wine funnel, bottle stopper, wine 
pourer and foil cutter.

TRACERY

Tracery elegantly brings to contemporary tables 
a touch of Goth through a collection of wine 
accessories. Inspired by the curvilinear open-
work of the 14th century such as the trefoil 
and quatrefoil patterns, the delicate detailing 
that appears on the pewter collection imbues 
it with a sense of subtle mythology. The col-
lection consists of a decanter, wine funnel, 
pourer, bottle coaster, cork extractor, wine 
glasses and champagne flute.

INSPIRED

Taking a page from the later Baroque style of 
art founded in Britain by Dutch and French 
designers and artisans from 1685 to 1725, 
Inspired presents a selection of tableware fit 
for a queen. The use of beading with an ele-
gant reeding pattern on a gadrooned base seen 
in these pieces was a style associated with 
the courts of William and Mary, and Queen 
Anne. The Inspired collection features pieces 
including a sauce boat, tea strainer, toast rack 
and salt and pepper shaker set.



Rendezvous takes its artistic assertions 
seriously. The façade gives off old colo-
nial vibes with its textured whiteness, 

and the iconic butterfly sculpture is the first thing 
you see when you come in at the main entrance. 
Made of brilliantly coloured acrylic, the swarm of 
butterflies shift towards the reception area, where 
more artworks are on display. Our personal favour-
ite has to be the lady dressed in shattered blue-and-
white porcelain, an ode to east-meets-west perched 
directly on the reception counter. 

LOCATION

There is little to fault in Rendezvous’ location. It is 
so convenient you wish you could live there. There’s 
an MRT (Bras Basah) three minutes from the hotel 
doors – literally around the corner. And you’re within 
walking distance of Bugis Street. We walked over, 
and it’s about a ten minute walk, but slather your-
self with sunblock first – it’ll be a hot walk. But you 
can also take the MRT to Bugis (and anywhere else, 
really) and avoid any excessive sweating. 

In terms of artsiness, the location is definitely hard to 
beat. It’s a short walk to the Singapore Art Museum, 
where you can check out their permanent exhibi-
tions and see what visiting exhibits they have on 
offer, and if you want some culture in your life, 
there’s Chijmes for a meal in a picturesque location, 
and there are a lot of old churches in the vicinity 
for pretty pictures. 

ROOMS

In terms of room selection, Rendezvous is pretty 
compact. The rooms start with their Superior Room, 
followed by their Deluxe Room, Deluxe Plus Room 
and Club Room, which are all the same size, but 
offer different views or floor levels. The Club Room 
gives you access to the Club Rendezvous lounge 
and – good news for those who travel at odd hours 
or just wake up really late – early check-in and late 
check-out options. Access to the Club Rendezvous 
lounge and the relaxed check-in and check-out times 
are also available to the Junior Suite and Executive 
Suite, both of which offer greater space and living 
areas for guests.

We stayed in a Club Room, on one of the floors that 
have an arts-themed interior décor. The room we were 
in had a metropolitan sort of theme, with images of 
Venetian masks and architecture on the walls. The 
other arts-themed rooms have a Peranakan flavour, 
which are pretty charming in an old-world manner, 
and a retro touch . All the rooms beneath the Suite 
level have the basic requirements of a hotel room – 
there’s a bed, a couch, bathroom and TV. There isn’t 
much to complain about, especially when the main 
attraction of the hotel is the fantastic location – you 
probably won’t be spending much time in the room 
what with all the things you could be doing outside. 

The Club Rendezvous lounge is a convenient place 
to grab a drink or some mini-bites. There’s a small 
breakfast spread in the morning, a tea and finger 
food selection throughout the day, and cocktails and 
canapes in the evening. So if you’re feeling nippy 
before heading out or just need some peace and quiet, 
the lounge is an easily accessible, well-serviced spot. 

FOOD

If you decide to eat in, there’s the Straits Café, and 
it’s known pretty well around town for its Peranakan 
food. While we did try their breakfast buffet, we 
didn’t get the chance to try their lunch buffet and 
their much-vaunted Straits Café Laksa. We’ve heard 
great things about both though, especially the Laksa, 
with its rich aromatic broth, springy noodles and 
bouncy fishballs. The buffet at the Straits Café offers 
a mix of eats-and-west with a Peranakan twist – 
there’s a make-your-own rojak station where you 
can finally make the rojak of your dreams, and a 
DIY Pie Tee option. Aside from those cute interac-
tive stations, the buffet also serves classic braised 
pork belly, roast beef and pork knuckle, and deli-
cious little Nyonya kuehs. 

The Library offers a cozy place for a late night cock-
tail with friends. The scattering of comfy armchairs 
– a couple with faces looking out of the back – and 
television screens where a selection of movies are 
played throughout the week make it a pretty good 
spot to relax and unwind after a day of traipsing 
around Singapore.

VOYAGE4

A QUICK

RENDE ZVOUS HOTEL TOUTS ITSELF A S 
‘A STAY IN SINGAPORE’S ARTSIEST 
DISTRICT ’.  WE SEE HOW THAT HOLDS UP.

RENDEZVOUS
Written by Samantha Joseph
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The Opposite House in Taikoo Li Sanlitun presents 
artworks by Zhang Xinyi and Shi Yulong. Zoo by 
Zhang Xinyi uses items from Swedish multinational 

group IKEA to highlight the clichés of industrialisation. Zhang 
achieves this by deconstructing the original function and mean-
ing of each furniture piece to create moving city landscapes. Shi 
Yulong’s Hit the Tiger on the Hill is inspired by a nursery rhyme 
that Shi often heard when growing up, as well as his fascina-
tion with carpentry that was formed as a child when his family 
had carpenters stay at their house to complete their work. The 
installations by these nationally-recognised artists are part of The 
Opposite House’s collaboration with Red Gate Gallery to sup-
port local artists. 

SILO
T R A I L S
A R T
A SUTRALIA’S L ARGEST OUTDOOR 

GALLERY

When you think of silos – 
but you don’t, do you? 
Victoria is going to change 

that with their innovative Silo Art Trail that 
stretches 200km and runs through some of 
the smaller agricultural towns towns where 
the silos have significant historical and eco-
nomic meaning. Renowned street artists Julia 
Volchkova, Guido van Helten, Fintan Magee, 
Matt Adnate, Kaff-eine and Rone will turn silos 
in six of Victoria’s smallest towns into artistic 
monuments. Murals in the towns of Sheep 
Hills, Brim, Patchewollock and Rupanyup 
are already completed, while Rascelles and 
Roseberry are being lined up. 

Adnate created the mural in Sheep Hills, draw-
ing from his work with Aboriginal communi-
ties across Australia. The silo artwork features 
four indigenous faces watching over Sheep 
Hills, with a background of mystical stars. 
Russian artist Julia Volchkova created the mon-
ochrome mural stretching across metal grain 
storage bins in Rupanyup, a work inspired 
by the local Rupanyup Panthers Football 
and Netball Club. Meanwhile, Fintan Magee, 
also known as ‘Australia’s Banksy’, lent his 
hand to the final stop on the Silo Art Trail at 
Patchewollock. The mural depicts a local sheep 
and grain farmer, Nick ‘Noddle’ Hulland.

REFLECTIVE 
INSTALLATIONS

ART AT THE OPPOSITE HOUSE

Zoo 
by Zhang Xinyi

Hit the Tiger on the Hill 
by Shi Yulong 
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Written by Tan Jyy Wei     
Photography by Brandon Eu

A quick Google search on ‘Jeremy Tok 
Tailor’ and you’ll be met with results 
that lead you to the tailor’s official 

website or articles regarding his services. And, if you 
browse on a bit more, a number of links would lead 
you to forum threads about bespoke tailoring, rang-
ing from positive remarks (à la “If you’re interested, 
this guy makes really good suits,”) to informative 
discussions about the progress of making suits in 
which Tok himself participates.

The 36-year-old founder of his eponymous label is very 
much like the impression he gives off from his virtual 
presence — patient, knowledgeable and immensely 
passionate about what he does. “My first encounter 
with a suit was one which my uncle had tailored in 
Kuala Terengganu during the late 70s. He owned 
hundreds of suits and gave one to me,” Tok recalls. “I 
had that sent to me because I needed one for a trade 
show in Hannover. I looked forward to having more 
suits made for myself once I got back to Malaysia.” 

However, once Tok had graduated from his mechani-
cal engineering master’s degree program in Germany, 
he realised that his dreams of acquiring more suits 
were unattainable. “I pretty much compulsively went 
into tailoring shops and checked out both the prod-
ucts and the people working in those shops. To my 
dismay, I discovered that the sort of suit my uncle 
gave me – the traditionally-tailored kind – was no 
longer made.” 

Tok explains that this was due to the transition from 
the traditional handmade suits to a method of construc-
tion that uses glue during the mid-80s. “During that 
time, some tailoring ecosystems, like those in London 
and Italy, resisted this change, but those around this 
region – like KL, Bangkok, Singapore and most of 
Hong Kong – transitioned almost totally to the fused 
construction,” he says. When Tok was asking around 
in 2011, the traditional handmade suit had became 
but a distant memory. In fact, he adds, with a calm 
and cool expression that “many of those who worked 
in tailoring shops had no clue such a thing existed.”

This was when Tok did the only obvious thing to do 
– to make one himself. Learning from very detailed 
tailoring books, Tok made progress on a jacket in 
the evenings after work, and on weekends. He even-
tually had a well-fitted jacket without sleeves. “At 
this point, I asked an old tailor to refer me to a coat 
maker so that I could learn from a commercially via-
ble practitioner of the craft. He did. I then became 
a coat maker’s apprentice,” he continues, admit-
ting that all this was actually just a hobby. “I actu-
ally had a full time job as a project manager with a 
German machine building company, but I eventually 
started taking on paying customers.” Orders gradu-
ally increased (which includes some from Brunei), 

IF THE
SUIT FITS

JEREMY TOK ON HIS JOURNEY TO 
OUTFIT TING GENTLEMEN



Tok started working with a few more coat, trouser and 
shirt makers, opened a physical design studio in Colonial 
Loft (at Empire City), and the rest, as they say, is history.

FINDING HIS RIGHT FIT 

Throughout the course of our interview, I can tell Tok is 
unique in more ways than I care to count, with ideals that are 
pretty enlightening. This is 
especially when it comes 
to topics of his interest. 
“Tailoring a suit is really 
about sculpting cloth. If 
you’re to think about it, the 
tailored jacket is the only 
piece of clothing in most 
people’s closets with any 
kind of structure to it.” A 
faint grin crosses his face as 
he goes on telling me that 
attire such as shirts, or even 
most outerwear, tend to be 
just structure-less pieces of 
cloths put together. Tailored 
jackets, on the other hand, 
are independent of the wear-
er’s body. “The fact that it 
has its own structure, and 
hence shape, opens up 
the freedom for the tailor 
to shape it in ways which 
look marvelous.”

Going back to the revolu-
tion of tailoring during the 
mid-80s, he tells me that 
more had changed in the 
local tailoring industry than 
just the method of making 
the suits. “There was a dra-
matic recomposition of those 
working in the industry. Each garment used to be made by 
a specialist, the majority of whom were self-employed and 
worked either from their homes or small workshops – jack-
ets were made by coat makers; trousers by trouser makers; 
shirts by shirt makers.” In the 90s, however, with the flood 
of foreign workers into Malaysia, more and more tailored 

clothes were made by these foreign workers organised along 
factory models. “Each worker was taught how to perform 
a single processing step – one would make collars, another 
the sleeves, and so forth,” Tok draws out, “I got to know 
a Bangladeshi worker who spent 13 years in one of these 
factories who made nothing but collars in all those years.” 

This caused a stir amongst the local craftspeople, in a sense that 
they found themselves competing against the compensation 

levels of these foreign work-
ers working in factories. “As 
you can image, they lost. 
Sewing clothes no longer 
made you a living. They dis-
couraged their children from 
becoming tailors,” Tok says. 

But while many would put 
on a come-what-may atti-
tude towards this, the per-
son I’m talking to proves 
otherwise. “The suit when 
made the traditional way 
continued to fascinate me, 
so I decided I would teach 
myself how to make a jacket 
the traditional way,” says 
the Kuantan-born lad in a 
matter-of-fact style, about 
the inception of his tailor-
ing journey. To Tok, it’s 
simple: just continuously 
go towards the direction 
that presents you with an 
opportunity to do and create 
what you love. As for the 
challenges that might stop 
you in the middle, shrug 
them off, because “when 
something is not working 
the way I would like it to, I 
change it. There is no emo-

tional reaction; just work that needs to be done, things to 
make happen.”

With a set of unconventional, refreshing traits, technical know-
how and a philosophy to constantly strive for excellence in 
what you do, one thing is certain: Tok is just getting started.

“Tailoring a suit is really about sculpting cloth. If you’re to think 

about it, the tailored jacket is the only piece of clothing in most 

people’s closets with any kind of structure to it.”
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The La Panthère de Cartier 
Exhibition paid extrava-
gant tribute to the iconic 

feline of the Maison in a grand display 
that spanned the Centre Concourse 
of Pavilion Kuala Lumpur, as well as 
its recently-opened double-storey 
flagship boutique in the same mall.

A fascinating display of more than 
150 years of the brand’s history and craftsman-
ship, the two-day exhibition that took place mid 
last month was Cartier’s largest showcase in town 
since 2011. It featured, for the first time in Malaysia, 28 
painstakingly preserved pieces from the Maison’s archives, 
along with many more contemporary creations. From acces-
sories commissioned personally by the head of Cartier’s 
Fine Jewelry and style icon Jeanne Toussaint herself, to the 
Duchess of Windsor’s legendary Panther clip brooch, each 
part of the exhibition is a carefully curated journey through 
the annals of the Maison’s history. Highlights include the 
Panther-pattern Wristwatch (which represents Cartier’s very 
first use of the “panther-skin” motif), a special order Cigarette 
case, as well as the first panther-patterned necklace of yel-
low gold, star rubies and black and white enamel.

L A PANTHÈRE DE CARTIER 
E XHIBITION DROPS BY MAL AYSIA
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er 

va-
c

d craftsman-
ook place mid
howcase in town
time in Malaysia, 28 

m the Maison’s archives,
ry creations. From acces-
by the head of Cartier’s 
 Toussaint herself, to the

Panther clip brooch, each
curated journey through

y. Highlights include the
represents Cartier’s very

), a special order Cigarette 
atterned necklace of yel-
d white enamel.

MECHANICS OF EXCELLENCE

Two new Octo Maserati watch models – the GranSport wo new Octo Maserati watch models – the GranSport 
and GranLusso – mark the next lap of the asso-and GranLusso – mark the next lap of the asso-
ciation between two prestigious Italian brands. ciation between two prestigious Italian brands. 

Officially presented on September 12Officially presented on September 12thth at the Frankfurt motor  at the Frankfurt motor 
show alongside Maserati, this partnership between Bulgari and show alongside Maserati, this partnership between Bulgari and 
Maserati sets the seal on a set of natural values shared by both Maserati sets the seal on a set of natural values shared by both 
companies, each a leader its respecticompanies, each a leader its respective field. ve field. 

The colours, materials and fonts subtly and elegantly evoke The colours, materials and fonts subtly and elegantly evoke 
the Maserati world. Take for instance a dial design evoking the Maserati world. Take for instance a dial design evoking 
car dashboard and counters, along with a topstitched leather car dashboard and counters, along with a topstitched leather 
strap reminiscent of automobile upholstery. It is powered by strap reminiscent of automobile upholstery. It is powered by 
the mechanical Retro BVL 262 calibre, entirely developed and the mechanical Retro BVL 262 calibre, entirely developed and 
produced in-house, just as the Maserati engines are made by produced in-house, just as the Maserati engines are made by 
the constructor’s engine designers and builders. This 33-jewel the constructor’s engine designers and builders. This 33-jewel 
self-winding movement – decorated in the finest tradition using self-winding movement – decorated in the finest tradition using 
Côtes de Genève, chamfering and bevelling techniques – has a Côtes de Genève, chamfering and bevelling techniques – has a 
42-hour power reserve and oscillates at a rate of 28,800 vibrations 42-hour power reserve and oscillates at a rate of 28,800 vibrations 
per hour. These qualities are matched by the instant legibility per hour. These qualities are matched by the instant legibility 
of the jumping hours and retrograde minutes display, ensuring of the jumping hours and retrograde minutes display, ensuring 
an immediate grasp of this valuable infan immediate grasp of this valuable information. ormation. 

The two Octo Maserati models are aimed at owners and aficio-The two Octo Maserati models are aimed at owners and aficio-
nados of a car bearing the Trident brand emblem, and will be nados of a car bearing the Trident brand emblem, and will be 
available in Bulgari Bavailable in Bulgari Boutiques. outiques. 

NEW OCTO SPECIAL EDITIONS TO CELEBRATE THE 
PARTNERSHIP BE T WEEN BULGARI AND MA SERATI



During the Han dynasty, the uring the Han dynasty, the 
five-clawed dragon was strictly five-clawed dragon was strictly 
reserved for the Emperor and reserved for the Emperor and 

his sons – anyone else found with a depiction his sons – anyone else found with a depiction 
of a five clawed dragon could be executed. of a five clawed dragon could be executed. 
Vacheron Constantin represents this idea of Vacheron Constantin represents this idea of 
high prestige with a major horological com-high prestige with a major horological com-
plication that is the Traditionnelle 14-Day plication that is the Traditionnelle 14-Day 
Tourbillon Tourbillon “Dragon”. “Dragon”. 

Exclusively limited to just eight handcrafted Exclusively limited to just eight handcrafted 
pieces, this precious timepiece is solely avail-pieces, this precious timepiece is solely avail-
able through the maison’s boutiques in the able through the maison’s boutiques in the 
Asia Pacific region. It features an entirely Asia Pacific region. It features an entirely 
hand-engraved 18K 5N pink gold dragon hand-engraved 18K 5N pink gold dragon 
riding over the tourbillon movement at the six riding over the tourbillon movement at the six 
o’clock position, along with hand-engraved o’clock position, along with hand-engraved 
clouds on the blue-coloured galvanised dial, clouds on the blue-coloured galvanised dial, 

case, bezel and lugs. Meticulous engravings case, bezel and lugs. Meticulous engravings 
by the Master Engraver ensure that a work by the Master Engraver ensure that a work 
of art remains eternally etched in history and of art remains eternally etched in history and 
living memory; putting the timepiece into the living memory; putting the timepiece into the 
list of collectors items for those who appreci-list of collectors items for those who appreci-
ate the finer thingate the finer things in life.s in life.

In the heart of this tonneau timepiece beats In the heart of this tonneau timepiece beats 
Vacheron Constantin’s legendary Calibre 2260 Vacheron Constantin’s legendary Calibre 2260 
equipped with four barrels mounted in cou-equipped with four barrels mounted in cou-
pled pairs, all connected and all unwound pled pairs, all connected and all unwound 
simultaneously to provide a full 14-day power simultaneously to provide a full 14-day power 
reserve. Comprised of 231 components, the reserve. Comprised of 231 components, the 
architecture of Calibre 2260 features two architecture of Calibre 2260 features two 
large bridges that serve to highlight the large bridges that serve to highlight the 
lavish finish of this movement, including lavish finish of this movement, including 
the Côtes de Genève that are thus given the Côtes de Genève that are thus given 
full scope for efull scope for expression.xpression.

CHIME9

Jaeger-LeCoultre finds a home in Pavilion KL. 
Measuring a total of about 1500 square feet, the 
new Jaeger-LeCoultre boutique is located in a 

prime spot on the second floor. It is designed to reflect the 
serene atmosphere of the Jaeger-LeCoultre Manufacture 
Vallée de Joux in Switzerland, with a prominent Art Deco 
aesthetic signature to the brand. 

“The new Jaeger-LeCoultre boutique is able to serve visi-
tors and Malaysians alike with a more luxurious and com-
fortable shopping environment. The Jaeger-LeCoultre 
boutique carries a revamped interior design pervaded 
by a sense of discreet luxury, serene intimacy and elegant 
refinement entirely in tune with current tastes, and an 
area for personalisation” said Geoffroy LeFebvre, Deputy 
CEO of The Manufacture Jaeger-LeCoultre.

A grand event was held not too long ago to celebrate the 
opening of the store. LeFebvre, Maxence Kinget (Managing 
Director of Jaeger-LeCoultre South East Asia and Oceania) 
and Reena Tan (Country Manager of Jaeger-LeCoultre 
Malaysia and Vietnam) are among those who graced the 
event alongside the Swiss Embassy’s Charge d’affaires of 
Switzerland to Malaysia Werner Bardill and Joyce Yap, 
CEO of Pavilion KL. Guests were treated to a stunning 
performance by Canadian Songbird, Janaia, while models 
sashayed down the catwalk with Jaeger-LeCoultre time-
pieces such as the Hybris Artistica Mysterieuse, Reverso 
Gyrotoubillion Tribute, The Master Minute Repeater Ultra 
Thin and also Enamel pieces with paintings from Van Gogh.

TIME OF
DRAGONS
VACHERON CONSTANTIN’S E XCLUSIVE 
TRADITIONNELLE 14-DAY TOURBILLON “DRAGON”

PAVILION PRESENCE A NEW SPACE FOR 
JAEGER-LECOULTRE
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STEPHANIE NG’S NAMESAKE DESIGN STUDIO IS PUSHING BEYOND OUR 
BORDERS WITH INNOVATIVE LIGHTING IDEAS

LIGHT UP!
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Written by Samantha Joseph     Photography by Brandon Eu

“I’ve only been electrocuted once,” says Stephanie 
Ng as she jerryrigs a lampholder for the large 
rounded bulb our photographer has taken a 

liking to for a shot (the original holder was too big and black 
for his aesthetic vision). “I’ve never let it happen again,” she 
adds with a cheeky smile. We aren’t worried though, watch-
ing her remove the translucent outer tube to reveal silver 
wires with a penknife with sturdy competence on one of 
the desks that litter the SOHO of Stephanie Ng Design in 
Pantai Hillpark. 

Stephanie is by herself today. The rest of her small team are 
offsite – one at the Food and Hotel Exhibition at the Kuala 
Lumpur Convention Centre, another in Langkawi visiting 
a potential supplier. We have the run of the studio, a small 
space filled with the debris of a creative life; prototypes on 
the floor, bulbs on several surfaces and packets of metal fit-
tings in a tray, a long table above which hangs Stephanie’s 
iconic LunaLana bulbs in a chandelier formation. Satisfyingly 
round bulbs are clutched by soft, woolly coverings in vari-
ous soothing shades, bringing to mind a comfortably warm 
moon – LunaLana taking its name from the words ‘moon’ 
and ‘wool’ in Spanish. 

“I always knew I wanted to be a product designer,” Stephanie 
says, referring to her training in Product Design at the Swinburne 
University of Technology in Melbourne, and prior to that, at 
Lim Kok Wing. “I excelled in arts and crafts in high school; 
I loved making gifts for people – and I realised that that 
was part of the product designing process.” After obtain-
ing her diploma in product design, Stephanie went into the 
workforce. She did some designing, but ultimately ended 
up in a sales and marketing position for six years because 
of her bubbly personality. “After six years, I felt like I was 
done with sales and marketing, and I wanted to see what I 
could do as a designer,” she says, scrunching up her face at 
the mention of sales and marketing. She communicates as 
much with her facial expressions as with her words. “So I 

cashed out everything I had, emptied out my EPF, and con-
tinued my studies.” 

Going back to student life after years of working, especially 
for a startup where she was involved in making decisions and 
calling the shots, was a learning process for Stephanie to say 
the least. Fortunately, she was able to complete her studies in 
under a year and slid readily back into work in Melbourne 
upon graduation. After a year and a half, she won the EDGE 
Concept award for design with her modular Halo Light. 

“After that I started using my spare time to come up with 
my own designs,” Stephanie says. Spurred by her win, she 
came up with the idea that began the Luna Lana line, and 
brought it to an exhibition. “Suddenly I had people wanting 
to buy it. I had to start a website and do everything over-
night!” she says, eyes expressive as she recalls the panic she 
went through. “But it paid off. Just a week later we were 
being sold in Australian retailers.” 

That was in 2013. In 2014, Stephanie returned to Malaysia 
and opened a Stephanie Ng Design in Kuala Lumpur. “I 
missed home,” she admits. “My main client base is America 
and Australia, so it allows me to travel. It allows me to have 
projects outside of our home base, so I get the best of both 
worlds. And now we can take advantage of being closer to 
production and manufacturing here in Malaysia. Our ware-
housing, the cost of labour, operating costs, it’s less here. Also 
because it isn’t home ground there for me, every space I have 
I need to rent.” Although her client base is mainly interna-
tional, much of the business comes from their online pres-
ence, which suits Stephanie’s location very well. 

“Australia is still our main base when it comes to custom-
ers,” she says. They’re recognised as a homegrown brand 
by Australians, who are happy to support local design com-
panies. “If they can connect with your story, they will sup-
port your brand.”

LIGHTBULB MOMENTS

Stephanie’s journey as a designer has followed a swift, 
consistent tempo ever since she won her first competition. 
After that came a slew of other design wins and finalist 
spots, including the Good Design Award Australia, Good 
Design Mark and the Mobili International Furniture 
Design Competition. “Winning competitions opened 
doors for me,” she says. In recognition of opportunities 
that were available to her, she launched a Luna Lana 
Design Competition to give designers a chance, espe-
cially local ones, to explore their creativity. 

While few product designers ever launch their own 
company or become associated by name with their 
designs, Stephanie did both within three years of 
graduating from Swinburne. “Another thing about 
designers, especially in Europe, is that they may have 
their own company name, but they will work on a 
royalty basis. So they design for other brands and 
they let those brands make it. And they may or may 
not get recognised by name for their designs,” she 
tells me. At the same time, running your own design 
business comes with its own set of responsibilities. 
“But they don’t have to deal with what we do, for 
example the taxing and overseeing production, qual-
ity control, delivery fulfilment, warehousing, inven-
tory. Which, as a small team zz, it means there’s just 
so much on our plate.”

Stephanie recently came back from California, where she 
spent two weeks under the Malaysian Global Innovation 
and Creativity Centre’s (MaGIC) e@Stanford programme 
for entrepreneurs. “We were one of the lucky compa-
nies that got to go and do a business entrepreneurship 
course in Silicon Valley,” she says animatedly. “That was 
a really transformational trip. They set up site visits to 
the offices of Google, FaceBook, Airbnb. When you go 
there, you’re seeing them when they’ve already suc-
ceeded, and you’re thinking ‘how am I ever going to 
get there?’. But you understand that someone else did 
manage to do it from nothing, so there is hope,” she 
grins, dimple appearing. Although those companies 
are tech-based and operate on a much larger magni-
tude than most design studios, Stephanie recognises 
that the fundamentals of any business is similar, and 
that was what made the trip so fruitful for her and 
her business. “As long as you’re solving a pain point 
for customers, there will always be a need for you. So 
you’re trying to be a painkiller for your customers as 
opposed to just a vitamin. Fundamentals for us is still 
the same – the way you do your branding, marketing, 
understanding that a team is very important. Investing 
in and building your team is essentially what’s going 
to make you succeed.”
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CHOICES, CHOICES, CHOICES

“Design for emotion has always been something I abide by. 
When you look at a product you want it to evoke some sort of 
feeling. I think that would be a successful design,” Stephanie 
says thoughtfully. “It’s cliché to say we want to push bounda-
ries and use unique materials, or use it in ways that are unex-
pected. But mainly, I want our products to allow the user to 
express themselves.” Even though someone might purchase 
a Luna Lana or Scoop, the products have been designed in 
such a way that there are multiple variants in terms of col-
our, base, and material options. “We’re always looking for 
ways to make it interchangeable so that everyone can have 
it the way they want, so they can create an installation of 
their own to reflect their personality.”

This trademark dynamism is visible in Stephanie’s larger-
scale projects as well. “There was a project we did for Expo 
Milano with Matrade. They contracted us to go to Milan to 
install this kinetic art installation which is run by motors 

and it ‘dances’ – it actually goes up and down in a series of 
choreographed movements,” explains Stephanie. The crea-
tive challenge of creating something never-seen-before is one 
she relishes. “Things like that pique my interest. It’s differ-
ent from any other ‘nice’ lighting. We want to do a little bit 
more, make more of a statement.”

What she wants to look into in the future is art installations, 
where users can input information that will translate into a 
dynamic art feature – she wants to create something that is 
ever changing. But is that a practical vision when it comes 
to business?

“I think with designers you can’t always take the practical side 
of things,” she says after a moment of consideration. “And 
that’s why, learning all about the business side of things, I 
have walk this fine line. I’ll feel like I love this design, I want 
to produce it, I think the world needs it. But at the same time, 
the margins aren’t great on it. So – why bother spending 
time on this.” It’s the typical artist’s conundrum – stay true 

to your creative vision, or put food on the table. Fortunately, 
Stephanie and her studio have managed to translate much 
of their creativity into products that also find an audience. 

“I think at the moment, because I’m wearing two hats, I’m 
walking that fine line in between creative and businessper-
son.” She acknowledges that creativity and ideas can’t always 
be prioritised, while at the same time pointing out that you 
can’t close your eyes to potential opportunities. “We have 
all these ideas, and we’re also waiting for interesting cli-
ents who want to do interesting things so that we can work 
together to create something that could make a statement. 
Our future clients could be music venues, or brand events 
that highlight arts and culture.”

“In the sense of whether that’s practical or not, if you’re doing 
something new and different, there will always be someone 
who will appreciate it.”

12 COVER STORY 



HALF TIME13

 DO YOU HAVE A FAVOURITE TRAVEL DESTINATION? WHAT 

ABOUT A DREAM TRAVEL DESTINATION?

I enjoy western countries because of the weather and crisp air! But 
the most beautiful place I have ever been was in Switzerland. I 
remember thinking as I rode on a motorbike along the meandering 
town roads, I could die happy having experienced it. 

WHAT DO YOU DO IN YOUR FREE TIME? DO YOU HAVE A 

HOBBY?

I’m pretty active so I like to fill my time doing some form of sport 
from rock climbing to aerial hoop.

WHAT CARS DO YOU CURRENTLY OWN, OR HOPE TO OWN IN 

THE FUTURE?

I have my eyes set on the Mercedes Coupe ever since I did a photo 
shoot with it for Marie Claire Amazing Women 2016.

WHAT ARE YOUR EXISTING AND FAVOURITE ELECTRONIC 

GADGETS? WHY ARE THOSE GADGETS YOUR FAVOURITE?

Google Home allows me to play music through voice recognition. 
From a designer’s perspective, the world can only get more com-
fortable as we add more gadgets into our smart home grid.

WHO ARE YOUR FAVOURITE AUTHORS AND BOOKS?

Delivering Happiness by Tony Hsieh. Something so real about the 
entrepreneurial journey that I could relate to, Tony writes his book 
in his own words and doesn’t allow his tone to be corrected by a 
copywriter. Makes it more of a compelling read.

WHAT MUSIC DO YOU ENJOY?

I have a wide breadth of preferences, but Matchobox 20 is my all-time 
favourite band. I’ve just seen them live in New York and caught a guitar pick!

HOW DO YOU SPEND TIME WITH YOUR FAMILY AND 

FRIENDS?

Eating! Much of my weekends and free time revolves around 
convoys to outskirts to try some restaurant that is off the 
beaten track. Quality time filled with conversations and a 
full stomach.

WHAT IS YOUR FAVOURITE FINE-DINING RESTAURANT?

Sushi Hinata, omakase fed me raw Cod Milt (Sperm) and it was 
the best thing I have ever eaten!

DO YOU HAVE A FAVOURITE DRINK?

Bloody Marys. 

DO YOU HAVE A FAVOURITE FASHION LABEL?

I love shoes! 

IS THERE ANYTHING YOU COLLECT AS A HOBBY?

When I was a kid I used to collect stickers - Scratch’n’Sniff, 
furry, 3D, shiny ones, and we would bring our collection to 
school to trade. 

DO YOU HAVE A PREFERRED AIRLINE WHEN YOU TRAVEL 

ABROAD? 

Emirates A380

DO YOU HAVE A PREFERRED WATCH BRAND?

I love my Daniel Wellington’s because of its versatility, I’m able 
to change out my straps and it feels renewed.

HALF 
TIME 

WITH STEPHANIE NG, 
FOUNDER OF STEPHANIE 

NG DESIGN



Written by Matthew Ooi

In all honesty, when considering C-segment cars, 
Volvos do not usually pop into the mind imme-
diately, at least for this writer. So when I was 

tasked with reviewing the recently facelifted Volvo V40, I 
jumped at the chance to review a car that was getting great 
reviews as an alternative to other more expensive choices.

Now when it comes to reviewing cars, I don’t usually do 
any research of the car beforehand in order to preserve 
my initial reaction of how the car looks and drives. Once 
I got the keys for my ride for the weekend and first took 
a look at the car, I knew I was right about my initial feel-
ings about the car.

First off, the car looks great. The facelifted V40 was no dif-
ferent under the hood compared to its previous iteration, 
but outside, it is telling that Volvo has made subtle yet 
fantastic changes to the design of the exterior to appeal 
to current trends. Drivers today want cars that give value 
for money while also looking sporty, and the V40 checks 
all boxes in that regard.

First of these visual changes is the introduction of Volvo’s 
‘Thor’s hammer’ daytime running lights to the LED head-
lights of the V40. The introduction of said headlights gives 
the facelifted V40 a fierce yet classy look that personifies 
what Volvo is today. A new inscription grill was also intro-
duced, providing that Volvo-esque design that everyone 
is familiar with.

Modern-day drivers will also love the fact that the V40 has 
retained its 17-inch ‘Sarpas’ diamond-cut alloy wheels, which 
are elegantly finished in silver. Again, this emphasises the 
classy and sporty look the V40 was aiming for. Currently, the 
car comes in four colours, Ice White, Onyx Black, Osmium 
Grey, and the newly introduced Luminous Sand.

Now onto the inside of the car. Once I got into the driver 
seat, it felt like I was in the hot seat of a car punching far 
above the V40’s price and segment. Soft-touch materials 
were present throughout the interior, along with an ele-
gant, metal trim.

The dashboard meanwhile might take a while to get used 
to, but once I got the car rolling it was easy to navigate 
the car’s systems. Everything is where it should be, which 
is an important factor for Malaysians who also look at a 

car’s practicality above all else when it comes to choos-
ing a car. The V40 also comes with memory function for 
the driver’s seat.

As I got the car into drive, I was astounded by how the V40 
takes into account every consideration when it comes to 
the driving experience. Volvo prides themselves in being 
numero uno when it comes to safety and reliability, and 
that mindset is prevalent in the V40.

The safety system in the V40 comes with Blind Spot 
Information System (BLIS), City Safety collision avoid-
ance and mitigation (up to 50 km/h), Cross Traffic Alert 
Torque Vectoring, and Active Bending Lights, Dynamic 
Stability and Traction Control and seven airbags, which 
includes a knee airbag for the driver’s side.

In particular, the BLIS is a function present in the V40 which 
isn’t the norm in its segment. I was warned ahead of time 
whenever there was a vehicle in my blind spot, which is 
extremely helpful especially when it comes to Malaysia’s 
roads. The V40 also comes with Volvo’s Park Assist Pilot 
(PAP), which helps tremendously with parallel parking. 

Under the hood, the V40 comes with Volvo’s Drive-E pow-
ertrains, which are designed to give the driver power with-
out compromise, along with reducing fuel consumption 
and increasing control. The Drive-E T5 2.0 litre turbo pro-
vides the driver with 245 hp and 350 Nm of torque from 
1,500 to 4,800 rpm.

This was very much felt when I started properly driving 
the V40 on the highways. Never was there a moment I felt 
I was not under control, even at top speeds. In addition, 
the V40 was able to go from standstill to 100 km/h in 6.3 
seconds, according to Volvo. Drivers who love power will 
not find a shortage of that with the V40, again outstand-
ing performance for its price point, which has set it apart 
from its competitors in the segment.

Overall, the facelifted Volvo V40 is the epitome when it 
comes to safety and reliability, while also not slouching on 
performance and looks. It was with a heavy heart that I 
handed back the keys for the V40, always a sign of a great 
driving experience. Volvo has managed to give a needed 
facelift to a car that was criminally under the radar for 
the Malaysian market, and I believe the facelifted V40 
will do itself justice. 

VOLVO’S NEWEST FACELIF T DOES ITSELF 
JUSTICE ON AND OFF THE ROAD
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AMG – three letters that stand for supreme automotive 
performance. This year, the high performance divi-
sion of Mercedes-Benz celebrates its 50th anniversary, 

and what better way to celebrate than to look at what drives them.

PASSION FOR INNOVATION

A as in Aufrecht, M as in Melcher and G as in Großaspach: the 
names that started it all. Their story dates back to the 1960s, in 
Burgstall an der Murr, near Stuttgart, where Hans Werner Aufrecht 
and Erhard Melcher were working on the 300 SE racing engine in 
the Development Department at Daimler-Benz until the company 
discontinued all motorsports activities. 

RACING PERFORMANCE

The engineers did not give up, however, and continued to tune the 
engine in their spare time. In 1965, Manfred Schiek, a colleague at 
Daimler, took part in the German Touring Car Championship with 
the 300 SE engine that Aufrecht and Melcher had developed, and 
won ten times. The victory formed the foundation of Aufrecht and 
Melcher’s reputation as experts in optimising the performance of 
Mercedes-Benz vehicles.

PURE EMOTION

It’s all about turning emotions into driving performances. “You 
can see, feel and drive it in our products. There’s a part of us in the 
car,” explains engine designer Thomas Ramsteiner. It’s not just a 
car, it’s something built out of the passion, hard work and beliefs 
the Mercedes-AMG team has – it’s an overall piece of art.

ONE ENGINE, ONE MAN

The brand believes that precise and meticulous approach to man-
ufacturing is the best way to guarantee top performance. That is 
why every single AMG engine is built applying the same philoso-
phy: One Man, One Engine. Each brilliant machinery is assembled 
carefully and precisely in Affalterbach by a single AMG master 
engine builder.

TECHNICAL PROWESS

Work begins right from the planning stage for a new Mercedes-Benz 
model. This ensures that AMG’s requirements are already taken into 
consideration in the development of the series production vehicles. 
The detailed approach of perfectly matching and coordinating gives 
rise to dynamic driving pleasure on the road and racetrack.

THUNDEROUS RUMBLE

One of the AMG’s most iconic personality traits is how it sounds. 
Ramsteiner shares that one of the biggest discussion the team had, 
while developing the four-cylinder engine, was about the sound. 
“There’s a lot of effort given to the sound, so that it still gives out 
that unique emotional sound associated with the AMG, whether 
it’s a four– or –five cylinder engine.”

THE MERCEDES
-AMG DNA

50 YE AR S OF MERCEDES-AMG

Thomas Ramsteiner



Lewré celebrated 20 years of push-
ing boundaries in the art of shoe-
making. An afternoon of style and 

good cheer, the celebration was officiated by 
the Royal Patron, Her Royal Highness Sultanah 
of Pahang, Sultanah Hajjah Kalsom. Former 
Minister of International Trade and Industry, Tan 
Sri Rafidah Aziz, who played a role in encour-
aging the founder, also graced the event. 

During the 20th Anniversary Celebration, 
there was an exhibition in the Gardens Mall 
for the public to see and appreciate the 20 
years of diligence and milestones achieved 
by the brand. The Galleria also showcased 
Dato’ Lew’s paintings of friends – including 
Puan Sri Shariffa Sabrina, Dato’ Siti Nurhaliza, 
Dato’ Sheila Majid, Datin Winnie Loo and 

Chui Ling – who have in one way or another 
inspired him and positively contributed to 
his life and brand. These pieces painted by 
Dato’ Lew stand as a token of appreciation to 
the person for their kindness and generosity. 
And on top of that, Dato’ Lew also launched 
his first coffee table book entitled, Luminous 
Ray, which highlights the journey of Lewré 
to its success in becoming an award- winning 
shoe couturier.

AROUND TOWN16

BORAK’S BACK
A PERFORMING ARTS CONFERENCE FOR ALL

The annual 
Borak Arts 
Series returns 

for the fifth time this 
year. Organised by My 
Performing Arts Agency 
(MyPAA), the two-day 
event is held at MAPKL 
in Publika from October 
14 to 15. 

The regional perform-
ing arts conference offers 
itself as a networking 
platform for those in 
the creative industry – 

including key funders, international festival directors, 
and venue programmers – that want to share best prac-
tices and strengthen relationships across Asean com-
munities. Some of the featured distinguished speakers 
that will join this year’s Series include: Arn Chorn-Pond 
(Founder of Cambodian Living Arts), Dr. Mary Susan 
Philip (Associate Professor in the Department of English, 
Faculty of Arts and Social Sciences at UM) and Joseph 
Mitchell (Festival Director of OzAsia Festival, Adelaide 
Festival Centre).

Expect discussions on new and upcoming projects, as 
well as local and international policy and trends. In this 
way, the Borak Arts Series hopes to break boundaries 
and encourage collaboration between practitioners, and 
the public and private sectors. Learn more about the 
event at www.borakarts.com

WELCOME DYSON
DYSON DEMO IS IN TOWN

Malaysia and Southeast 
Asia’s first Dyson Demo 
opens at The Gardens Mall, 

Kuala Lumpur. As the most recent addition 
to a growing number of Dyson Demo out-
lets around the world, the space is built to 
encourage people to test and experience the 
brand’s offerings. “It is critical for people to 
be able to test and experience our technology, 
so they can understand how it works. This 
space is designed with that in mind. You can 
pick up the machines, pull them apart, and 
thoroughly test them on 
our test tracks with vari-
ous dust samples,” com-
ments Dyson’s Head of 
Electronics, Jim Roovers.

The showcase and demo 
space is located at Level 1 
of the mall, and features 
the brand’s portfolio of 
key technologies, namely 
the V8 cord-free vacuums, 
Pure Cool Link purifying 
fan and the Supersonic 
hair dryer.

CELEBRATION 
OF STYLE

20 YE ARS OF LEWRÉ



Contemporary artist Ali 
Nurazmal Yusoff has made 
a name both locally and inter-

nationally with his realist paintings that explore 
observations of globalisation, post-colonialism and the 
meaning of east-meets-west via contextually rich paintings. 
His last show, ReALISM, showed at Art Stage Singapore in 
2016, and now he interrogates further questions of society 
and different dimensions in his latest solo exhibit, Beyond 
Paintings. Ali tells us what he’s been up to since ReALISM 
and what we can expect with Beyond Paintings. 

HOW WOULD YOU DESCRIBE YOUR GROWTH IN TERMS 

OF MEDIUM AND SUBJECT MATTER IN THE PAST FEW 

YEARS?

I’m beginning to see paintings beyond the normal 2D format 
and representational forms. Breaking the forms and viewing 
in three dimensional layers interest me more. Subject matters 
change constantly and I’ve grown to place more importance 
on how I convey my thinking process.

YOUR SUBJECT MATTER HAS ALWAYS BEEN YOU OR 

SOME ASPECT OF YOU. SOME PEOPLE MAY QUESTION 

HOW MUCH POTENTIAL THAT WOULD HAVE IN THE 

LONG RUN. WHAT WOULD YOU SAY TO THEM?

Being a contemporary artist is about understanding the 
thoughts of an artist about his surroundings and himself 
as a reaction to the environment he is in. Vincent Van Gogh 
painted hundreds of self-portraits. My self-portraits are not 
self-portraits per se - I’m just using my face to illustrate 
my transition from one period to another and the techni-
cal process that goes on behind that. As one might have 
noticed, not one of my self-portraits is ever the same as 
another. From painting Supplier in 2011 to Face Off in 2015 
to Resurrection in 2016, each period portrays the ways in 
which I observe my own environment and how I intend to 
challenge the status quo.

WHAT WOULD YOU SAY IS THE GREATEST DIFFERENCE 

BETWEEN YOUR WORKS THAT APPEARED IN ALISM 

AND THOSE THAT APPEAR IN YOUR PREVIOUS SHOW, 

REALISM?

ALISM 2012 signifies a need for change and ReALISM rep-
resents the the courage to change. 2012 was about tuning 
the realist rendering for creating forms whereas ReALISM is 
about the ability to break forms and create the flow of move-
ment in figures, as evident in works like Ralik 2.

WHAT WOULD YOU SAY ARE THE GREATEST INFLUENCES 

WHEN IT COMES TO YOUR CURRENT WORK?

Just personal observations and the challenge to continu-
ously improve my painting skills in order to achieve an Ali 
Nurazmal Yusoff style.

YOU’VE PUT DIFFERENT ERAS ON CANVAS, FOR 

EXAMPLE DRAWING FROM THE BAROQUE STYLE OF 

CARAVAGGIO. WHY NOT STICK TO JUST ONE?

I am not copying Caravaggio - my intention was to draw 
attention to the post-colonial effects on Malaysians. It’s a mat-
ter of observing the heavy Western influence on our society 
and blending it with unique Malaysian flavours.

TELL US WHAT THE CREATIVE PROCESS FOR ONE OF 

YOUR PAINTINGS IS LIKE FROM START TO FINISH

I observe my surroundings, and I find 
the subjects of my concerns often revolve 

around the art industry or society at large. An 
example would be my artwork, Patriotic, which 

shows my love for our country and my concern for our 
people. It is made up of seven interchangeable panels - the 
interchangeability symbolises what I perceive to be the current 
state of our country in terms of unity - the uniformity of the 
flag is achieved at the expense of the people and vice versa. 

IS ALI NURAZMAL YUSOFF SOMEONE WE WOULD GET 

TO KNOW FROM HIS PAINTINGS? WHO IS THE PERSON 

WE KNOW FROM THE PAINTINGS AND HOW IS HE 

DIFFERENT FROM YOU?

The paintings are Ali Nurazmal Yusoff’s and Ali Nurazmal 
Yusoff is the paintings.

HOW WOULD YOU PERSONALLY DESCRIBE BEYOND 

PAINTINGS?

Beyond Paintings is about taking my years of painting skills to 
another level. As I mentioned earlier I no longer see paintings in 
a 2D format, but as layers of 3D forms. Beyond Paintings is about 
challenging my skills as an artist and not merely as a painter.

WHAT WOULD YOU LIKE THE AUDIENCE TO TAKE AWAY 

FROM BEYOND PAINTINGS?

I hope that the audience is able to appreciate the fact that 
a Malaysian contemporary artist is putting on a museum-
standard show and feel proud that Malaysian art is of inter-
national standards. Beyond Paintings also shows Ali Nurazmal 
Yusoff’s courage to take on the challenge of pushing the con-
cept of visual identity to another different level.

Catch Ali’s exhibition Beyond Paintings from the 4th of November 
to the 10th of December at Core Design Gallery, 87, Jalan SS 15/2a, 
Ss 15, 47500 Subang Jaya, Selangor.

BEYOND REALISM
ALI NURAZMAL YUSOFF 
TALK S TO US ABOUT
BEYOND PAINTINGS
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DIAMOND GLOW

Diamonds are a girl’s best friend; so why not include them 
as part of your skincare regime. Made with actual micron-
ised diamonds, the Brightening Diamond Serum is Swiss 
Line’s solution to instantly radiant and youthful skin. The 
diamonds are suspended and trapped in microcapsules using 
the interaction of two marine polymers. Once the Diamond 
Clusters touch the skin, they are evenly dispersed, effectu-
ating an immediate and unblemished skin brightening. The 
easy-to-absorb serum also has Syn-ake Peptide, an award-
winning peptide that delivers a non-invasive plumping effect 
and, Spot-off Complex which boasts a dissolving action that 
tackles age spots and UV-induced spots by preventing and 
regulating the formations.

PEARL BEAUTY

Add a pop of colour to your look with Hello FAB Mango 
Butter Multi Stick by First Aid Beauty (FAB). The product 
is formulated with micro-pearls for a beautifully luminous 
effect, while shea and mango butter helps keep skin mois-
turised. The versatile multi stick is available in universally 
flattering shades that can be used anywhere – including the 
cheek, eyelids, lips, and décolleté – to capture the light and 
warm the complexion for a custom finish. The lightweight 
formula feels just as good as it looks without ever caking, 
providing buildable coverage to create your desired look. 
Whether subtle illumination to intense strobing, mix, match, 
and layer to a FAB-ulous finish.

GOLD LOOK

In conjunction with the The Face Inc’s second anniversary, 
the brand unveils a limited edition gold case version of its 
bestselling Primer Mist. The Limited Edition Gold Primer 
Mist makes a beautiful and bold addition to your skincare 
kit, fitting perfectly in your pouch while delivering an all-day 
moisturised feel. Users will also appreciate a plump appear-
ance due to the product’s proprietary botanical extracts and 
weightless blend of natural moisture preserving ingredients. 

The Face Inc Primer Mist package includes one spray bot-
tle and two refills that are available at selected SASA stores 
throughout Malaysia, and at www.thefaceinc.com

Achieve optimal comfort and an 
impeccable complexion with the 
Lancôme Teint Idole Ultra 24h 

Wear. The oil-free, long wear foundation deliv-
ers medium-to-full coverage and leaves a natural-
looking, velvety matte finish. It boasts a confidence-
boosting formula that is elegantly packaged in a 
crystalline bottle to accurately reveal its shade, 
and capped with a black lacquered top that bears 
a golden rose, the iconic brand seal. With its feath-
erweight sensation and 25 shades available, any-
one can wear the foundation all day without any 
need for touch-ups.

Model Taylor Hill and actress Lupita Nyong’o 
made a powerful declaration, “Makeup is my 
power” which resonates with Teint Idole’s impec-
cable abilities in meeting every woman’s needs 
from achieving a classic complexion to being a tool 
for self-expression and empowerment. From sun 
up to sundown, the Teint Idole as got your back 
all day long for a perfect, flawless look without 
any shiny residues. 

WHEN BEAUT Y AND SOME OF THE WORLD’S MOST PRECIOUS MATERIALS COLLIDE

L ANCÔME PRESENTS TEINT IDOLE ULTRA 24H WE AR

KEEPING IT PRECIOUS

COMPLEXION PERFECTION
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How did your September 
look like?

September – a month of 
extra public holidays, which translates 
into a great month of events, weddings 
and product launches, making my diary 
filled with exciting activities. 

To many, September could be the last quar-
ter of the year to do activities; to some, it 
could be the time to do something great 
before the year winds up. My friend Marcus 
Teoh, the new author in town who has just 
launched his book Now or Never on the 20th 
of September said: “If not now, when?”. 
Indeed, life is full of surprises and chal-
lenges, but most importantly we need to 
step forward for a change and be bold to 
accept new contract. 

Once we commit, we have no choice but 
to make it happen. After all these years in 
the marketplace, I am blessed to be able to 
learn from those who never give up and 
bounce back stronger.

I always believe that God has a plan for all of 
us either to help us prosper or to challenge 
us to be stronger. Being a faithful daugh-
ter of the Lord, I have happily accepted 
the opportunities that come knocking on 
my door with a thankful heart, as I believe 
some opportunities knock not only once.

As I flip open my September diary, the last 
quarter of the year has once again turned 
out to be another busy season combin-
ing work-related travels; including being 
the judge for various beauty pageants, JCI 
Ten Outstanding Young Malaysian Award 
(TOYM) locally, as well as judging the United 
Danks International Hair Contest 2017 in 
Yokohama on the 12th of September.

Later, being back to KL in time for the pre-
judging of Miss Malaysia Tourism and the 
finale on the 23rd of September was another 
honourable position to be in. As a judge, 
we get to be up close and personal with 
all the finalists, we talked and interacted 
with them, making it better than just judg-
ing them on their catwalk and appearance 
on the stage. It’s a great opportunity and 
a highly respected role to find good win-
ners to represent our country, and I am 
honoured to be invited as a judge.

It is said that many success stories were 
crafted by those who dare to do things 
differently. Although I started my career 
as a hairdresser, I am so pleased to chal-
lenge myself as a motivational speaker on 
many different forums and business talks 
to inspire younger entrepreneurs to dream 
big. From a person who once held a pair of 

scissors (and still does), I am now holding 
a microphone and sharing my knowledge 
and experience – what an interesting role 
I am heading toward!

Besides, I also took on a new position 
recently as a leader at Nuverus Malaysia. 
To be honest, network marketing is a no 
no for me; yet after consuming this incred-
ible organic health supplement for over a 
month, little did I realise I was confidently 
sharing about it. Now, word of mouth is 
helping me to reach my new position as I 
received my Regional Executive award in 
Kobe recently. This wonderful new venture 
in life shows that when the products are 
great, it becomes so easy to spread word 
of it, especially as more and more people 
are putting greater concern on their health.

I am glad all the new business opportu-
nities have given me new meaning, new 
possibilities and greater health. I started 
with a bit of hesitation initially, but I 
know I am now venturing into a new 
direction in my life at my age. Health 
is wealth and age is just a number, so 
nothing is impossible if we have faith 
in God to bless us with new opportuni-
ties at any age. 

My faith in God has opened up various 
opportunities at different stages of my life. 
I thank God for His grace for without grace 
from above, we can’t do much. His bless-
ings have seen me going places. Before this 
goes to print, I will be in London for the 
Salon International to learn from some of 
the industry’s top hairdressers showcas-
ing their latest works. 

Never be afraid to learn more has always 
been my philosophy, and I believe oppor-
tunity exists when nobody thinks it is pos-
sible. Faithfully doing the same trade has 
seen me being rewarded with abundance. 
Over four decades in the hair and fashion 
industry and I am still following my heart 
with driven passion.

Opportunities come to those who are bold 
and always get themselves ready. Stay ener-
gised and be passionate, grab the oppor-
tunity as it approaches!

OPPORTUNITY KNOCKS 
NOT ONLY ONCE

Datin Winnie Loo is the CEO and creative director of 
A Cut Above Salons and Academy, and author of A 
Cut Above: Built on Hard Work, True Grit and a Pair 
of Scissors. She is currently on a mission to inspire the 
next generation of successful, creative entrepreneurs by 
freely sharing her knowledge and experience. 

“Never be afraid to learn 

more has always been 

my philosophy, and I 

believe opportunity exists 

when nobody thinks it is 

possible.”



Another unexpected part of working in 
Supplybunny is the fact that I chose to 
work in a startup. Similar to digital mar-
keting, I did not know a lot about start-
ups. At that time, I just thought it would 
be a smaller sized agency, and it would 
be something similar with the work I’ve 
done during my internship days in a digi-
tal advertising agency.

After working in the company for a month, 
I gradually realised that it was not what 
I expected. It was fast-paced, but at the 
same time creative problem-solving, open 
communication, and personal growth was 
deeply valued. And this was just what I 
needed. The experience of working in a 
startup can never be compared to any other 
environment and could never accommo-
date such an upsurge of growth. 

WHAT DO YOU THINK ARE YOUR 

GREATEST STRENGTHS? 

My biggest strength has always been my 
strong mentality. I recover from negativ-
ity and criticism very quickly, and am able 
to continue working on the next task in a 
short period of time. I never dwell on the 
past and I learn from my mistakes fast.

WHAT KEEPS YOU GOING AND 

POSITIVE? 

Although I always try to stay as optimistic 
as I can, sometimes there will just be situ-
ations where things just doesn’t get bet-
ter. At times like these, sometimes I like 
taking a break by going out with friends 
and enjoying a few drinks together. This 
might sound strange, but taking the focus 
of my mind away from the situation helps 
me think clearer, and would help me dis-
cover a solution. I made a search on our 
good ol’ friend Google, and apparently it’s 
pretty common. It’s called ‘Unconscious 
Creativity’. Basically it means that by tak-
ing a step back from the situation, it allows 
our unconscious mind to work out a crea-
tive solution!

DO YOU MANAGE A TEAM, 

AND WHAT IS YOUR 

MANAGEMENT STYLE?

Yes I do manage a team. I am 
very grateful that I was given the 
opportunity to become a manager 
at such a young age, and got first-
hand experience in trying and fail-
ing to manage different types of 
people. It was difficult because I 
did not have the experience nor 
the skill to manage a team when 
I first started. I struggle with it 
till this day, and feel that I still 
have a lot to learn.

WHAT HAVE YOU ACQUIRED 

IN TERMS OF WORK 

EXPERIENCE HERE? 

I would say I’ve experienced leadership 
skills, communication skills and an exten-
sive list of digital marketing tools. But most 
importantly, I learned more about myself, 
and was able to find a direction in my life.

WHAT ARE THE MOST MEMORABLE 

MOMENTS WORKING FOR THIS 

CURRENT ORGANISATION? 

My biggest achievement in the company 
was that I was able to become the Head of 
Marketing in less than six months work-
ing in the company. My growth was expo-
nential, and I believe that no other place 
would be able to give me the same amount 
of growth and opportunity.

WHAT ARE THE CHALLENGES YOU 

FACE IN YOUR DAY-TO-DAY DUTIES?

To this day, I still find it challenging to 
sort out time for every task on my list, or 
rather, using my time more effectively. 
Every morning, going through my task 
list is like the mission briefing before the 
start of The Amazing Race, except that I 
am racing myself to finish off every sin-
gle task on the list.

WHAT ARE YOUR FUTURE PLANS? 

WOULD YOU SAY YOUR CURRENT JOB 

INFLUENCED THESE PLANS? 

My future plans are definitely influenced 
by my current job. Learning so much 
during this time has got me used to the 
fast-paced startup life, and I would not 
settle for something less for my next 
experience, whether in the same com-
pany or not. I would definitely want to 
challenge myself so I can become a bet-
ter version of myself.

SME@SME20

Written by Samantha Joseph     Photography by Brandon Eu

Growing up in Taman Desa, Kuan 
Jie Yi was called strong-willed and 
determined, so it’s no surprise 

that she became the Head of Digital Marketing 
at Supplybunny before she hit the age of 30. “I 
joined as one of the first few employees in the 
company,” she tells us. “A wise man once said, 
sometimes it’s wiser to follow passion, not the 
paycheck.” Jie Yi majored in events manage-
ment, which didn’t give her a reason to wake 
up in the morning. “I was always passionate 
about the internet and the incredible change that 
it has created in the society. And I knew that’s 
where I needed to be to make my mark in this 
world.” Jie Yi tells us more about her work and 
what drives her. 

TELL US ABOUT WHAT YOU DO. 

Currently, I am the Head of Digital Marketing 
in a start-up called Supplybunny. An online 
platform that enables restaurant and cafe own-
ers to source and order supplies in a transparent 
marketplace setting. Items available through 
Supplybunny include fresh produce, meat, sea-
food, sauces, beverages, dairy products and more. 

My job scope basically includes planning, imple-
menting, analysing, developing and optimising 
digital marketing campaigns which includes ana-
lysing our daily, weekly and monthly campaign 
performance. The part that gives me satisfaction 
is that I get to learn so much in a short period of 
time. The number of tools I was able to explore 
and the techniques I was able to adopt, and all 
the soft-skills I was able to learn – it was simply 
an amazing experience, and this is what gives 
me the most happiness about the job.

WHAT WAS YOUR FIRST WEEK ON 

THE JOB LIKE?

The first week was all about getting myself used to 
the environment and my role as a Digital Marketing 
Executive. The real story started the second week. 

I’ve always known that I was an introvert. I’ve 
always been shy and uncomfortable around 
people. Supplybunny challenged me in ways I 
could not have imagined. There was one expe-
rience that I recall vividly; one of my senior col-
leagues was absent from the office and I had to 
assume her responsibilities of answering cus-
tomer enquiries. This experience was scary – I 
was petrified to pick up the phone, knowing 
that I might make a costly mistake. But I calmed 
my nerves and just focused on getting through 
the day, and I did this every day for five days 
until my colleague returned. The next Monday, 
my colleague joked “Hey you sound amazing 
on the phone, why don’t you just keep doing 
this?”, little knowing the personal challenges I 
had to overcome to do it.

WAS IT IN YOUR PLAN TO BE WHERE YOU 

ARE NOW?

I never imagined myself doing digital market-
ing, simply because all I knew about marketing 
was the traditional kind: flyers, standees, and 
on-ground marketing campaigns. I never knew 
about digital marketing until I started working 
in Supplybunny, where my mentor, who’s also 
the CEO of the company, guided me through 
every step of my growth.

DIGITAL MARKE TER 
KUAN JIE YI LE ARNS 
ON-THE-JOB
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